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Beth Torah
Benny Rok Campus
20350 NE 26 Avenue, North Miami Beach FL 33180

Sunday – January 28th, 2007
10:00am - 1:00pm
No Admission Charge
Many Exhibits & Speakers
Raffle Drawings & Prizes
Refreshments & Games
FREE Samples and much more…
INFORMATION
Cancer Prevention
Child Abuse Prevention
Plastic Surgery
Chelation Therapy
Jewish Genetic Disorders
Kung Fu Demonstrations

INFORMATION
Cardiovascular
& Vascular Diseases
Karate Demonstrations
Breast Cancer
Diabetes Care
Bladder Control

FREE TESTING
Blood Pressure
Blood Sugar
Cholesterol
Weigh-a-Thon
Balance Testing
Free Massages

INFORMATION
Chiropractics
Nutrition
Organ Donation
Medicare
Home Healthcare

Blood Donations to
The Community Blood Centers of South Florida
CAMP SIMCHA & E.C.E. EARLY REGISTRATION
& ASK ABOUT THE HOCHBERG PREPARATORY SCHOOL

Presented by the Beth Torah Men’s Club

Part I Summary

The Beth Torah Men’s Club organized a health, wellness, and safety expo.
The second year we expanded it to include health, mind, body and spirit. We
presented over 30 local health professionals and karate clubs. The event
catered to all age groups. We had activities for toddlers with local gyms and
karate clubs. We had lectures, blood donations and hospital involvement.
We had pertinent information on Medicare benefits, organ donations, and
Jewish genetic diseases. The event brought together many health
professionals; the Wellness Fair has become a showplace for the health of
men and women and children.

The local community learned about Men’s Club and how we can work
together. The motto of the day was look hot and fell good no matter what
our age. We provided nutritious food, free samples and support for Israel.
Everyone came with a purpose and left satisfied. This was a need in our
community. The Men’s Club members took it upon themselves to present a
Wellness Fair. This was a fun raiser and a fund raiser. The Men’s Club
should be proud. Next year will be a “Chazaka”. A chazaka is when an
activity is done for 3 times; then it becomes permanent.

Part II Press Release

The date of the health and wellness expo was the last Sunday of January. It
was a great date a week before Super Bowl Sunday. The Beth Torah Men’s
Club goal of the day was to take the health fair experience away from being
a burdensome event for attendees. The Men’s Club strove to make it fun,
informative, and have plenty of personal messages. They took the approach
that looking great and feeling young is as much about pampering
“ourselves” as the tedious task of watching our calories and denying
ourselves. The event was sold out for a second straight year.

The event was spearheaded by local hospitals and their staffs. Also there
were many alternative medicine medical professionals. There was a KIDS
corner and plenty of interesting speakers. The day packed lots of fun for
children with a bounce houses and activities. There were people pitching in
to raise funds and awareness for great community projects. The day stood as
a timeout from our fast paced lifestyle. The event made it clear that good
health shouldn’t be taken for granted. The community had the opportunity to
find many different approaches to maintain and sustain a healthy lifestyle.

Part III Self Assessment
1. Assess program procedural completeness and

achievement of program goals
The program was FUN from start to finish. We provided valuable information from over
30 vendors and 2 major hospitals.
Prior was the pre-sales to the vendors, the organization and promotion. We contacted
prior vendors and made registration forms available everywhere. As they registered, we
include them in our advertising and talked about their needs. We promoted in three local
newspapers; plus flyers and announcements. We set-up the night before and published
the final program.
The event was located in our central area. A key is that from one location a person was
able to see everything. There was music and public announcement and brief presentation
from the vendors; food, too. Everyone in attendance has a great time.

2. Explain presentation and documentation completeness
We loaded the senses with fun and excitement in every phase of the Health and Wellness
Fair. Prior to the event, the vendors were contacted by Men’s Club members and given
registration forms. The vendors were included in newspaper advertisements and that drew
even more vendors. We stayed in touch; so vendors called their peers who participated
too.
Tables were set-up and vendors were told exactly where to set-up and when to speak.
We had booths, speakers, karate and a DJ making public announcements and presenting
the vendors. The displays were set-up around the space for everyone to see, touch and
learn; from blood donations to children’s corner to balance testing. We started on time
and ended on time.

3. Achievements of program goals, publicity, marketing

and advanced planning
We wanted to perform a service to the congregation and promote awareness of the Men’s
Club as a finely tuned machine. We sold sponsorships to many vendors, which paid for
three half page newspaper ads the two weeks prior to the Health and Wellness Fair. We
laid out the area extensively; and thankfully it didn’t rain. (We had a back up plan to set
up in auditoriums and classrooms inside the building.) More than 200 people attended
the Fair, this is up 80% over last year. The doctors, congregants and staff were impressed

with the flow of traffic throughout the synagogue. The vendors were impressed with our
organization and the exposure they received.

4. Does the program enhance the image of the FJMC,

region and /or your club
Yes. The event had excellent advertising in the local newspapers. We put flyers
wherever we could; like at condos, etc.
We wore our Men’s Club shirts and hats. We are known as the “Men in Black.” We had
a DJ and we used the microphone to welcome the public and introduce ourselves and the
vendors. The congregants and public that came have a sense of the Men’s Club and all
the events we do throughout the year.
We promoted through word of mouth and the regional emails so other Men’s Clubs in the
area could attend. We received inquiries and we hear other clubs in our region are now
planning Health Fairs. We will make ourselves available to help them.

5. Did you include information so other clubs can use this

program
Yes. We are including all the documents for the vendors and flyers. The event started at
10am and went until 2pm. The vendors set up their things at 9am. Food was served
throughout the day. There was an ongoing list of speakers and demonstrations.

6. What is its value in club building – number of named club
members participating vs. club size and shul size?
Several Men’s Club members were involved and the over twenty showed up on the day
to help coordinate the event. We have approximately 70 members in our Men’s Club; the
Congregation has about 550 – 650 member units. Several men joined the Men’s Club as a
result of seeing the men in action. Some people joined the synagogue as well.
We showed that a huge event can be done and done well when we all do our specific
task. Then it all came together at the end.

7. What is the effect on club administration – grooming of new
officers for club, shul or region

The best thing about the event is that it involved all Men’s Club members, whether we
are young or retired. We all worked together and made the event a great success. The
men (and their wives) who ran the program received a real sense of responsibility and
accomplishment. We learned that we may depend on each other.

8. Identification of source of program or practice and description
of unique aspects.
Initially the event came about because we wanted to explore Jewish genetic diseases. The
idea spawned from there and quickly grew into many aspects of living a healthful
lifestyle. It’s all about mind, body, and spirit.

9. Identification of this program as an adaptation of a previous
Torch Award entry or other program.
We read about Health Fairs in the FJMC “Hearing Men’s Voices” book; Our Body and
Ourselves. When we started talking about a program with regional Men’s Club officers,
the Rabbis, synagogue staff and other professionals, we knew we were onto something
big. We have a valuable resource in the FJMC materials. It was a fun raiser and a fund
raiser.

10. Identification of the part of the programming attributable to
the men’s club if a joint program with another group.
The Men’s Club ran the entire program. The community joined in. We coordinated with
the synagogue staff and local professionals in order to assure the program ran smoothly.
We thank everyone involved for their health and assistance.

