
Part I. Identification Information: 
Submission Identifier Code supplied in a response to your first email: 123 
Full Title for Entry (80 characters maximum): Synagogue-Wide Phone Directory and Club 
Fund-Raiser 
Entry Category: 2 (Club Administration: Fundraising) 
Contact Person to be listed on Torch Award CD: Evan Marcus 
Email address to be listed on Torch Award CD: evan.marcus@gmail.com 
Club number & Club name: Fair Lawn Jewish Center Men's Progress Club, #947. 
Number of club members: 78 
Synagogue name, city and state: Fair Lawn Jewish Center, Fair Lawn, NJ 
Club President name (at time of entry): Jeffrey Kroll 
Club President name (at time of convention): Scott Pass  
Person preparing entry: Evan Marcus 
Email address of person preparing entry: evan.marcus@gmail.com  
Date of entry submission: April 3, 2007 
 
 
Part II. Project Details / Summary / Press Release 
 
IIa. Detailed Discussion & Steps to Produce 
 
1. Background 
In 2004, we observed that it had been 7 or 8 years since the Fair Lawn Jewish Center had 
published  a membership directory, and many of our members reported that they still used the 
old one.  Our Men’s Club (“The Men’s Progress Club” or MPC) decided that we had sufficient 
computer and technical skills to produce our own. 
 
First stop was to get a commitment from the Synagogue Office that they would provide us with 
a complete up-to-date membership listing upon request.  They agreed that they would do that 
for us. 
 
After some discussion, we decided that we wanted to produce an annual directory and guide 
that contained enough new information each year so that we could make an annual publication 
schedule workable.  We also felt that we could turn the project into a significant fundraiser by 
both selling advertisements to local merchants and by soliciting donations from congregants.  
With some luck, in 3 or 4 years, we hoped that it could become a significantly large fundraiser 
so that we would not need to stage major annual fundraising events. 
 
2. Content & Layout 
Next we began to develop content.  We approached the Rabbi, Cantor, Executive Director, and 
President for letters that would go in the front of the guide.  We also listed the members of the 
congregation’s board of directors, and the MPC’s officers, a Jewish holiday calendar, candle 
lighting times, a B’nai Mitzvah calendar, and several other useful and relevant collections of 
information.   
 
Once we obtained the membership list from the office, we loaded it into an Excel spreadsheet, 
and added many columns for additional information, such as the year a family joined the 
congregation, cell phone numbers, email addresses, committee membership, and children’s 



names and ages.  We also added columns to keep track of who donated how much money to 
the project.  We print a list of donors in the directory, too.   
 
We also worked quite a bit on the formatting of the listings.  That was a remarkably long 
process.  It took quite some time before we were able to agree on a precise layout that looked 
good, and would be easy to read for some of our older members.  The other decision about 
formatting was exactly how we would include the auxiliary information, and how that would 
look.  We had to make room for members who wanted to include information, without making 
listings look sloppy for members who chose not to. 
 
Exhibit C shows the Table of Contents from our 2006 directory, so you can see what we 
include.  Exhibit D shows some selected pages from the directory. 
 
3. Technical Issues & Printing 
Meanwhile, we developed a set of directory physical specifications.  We decided that each 
page should be the size of a sheet of legal paper (8.5” x 14”) folded at the center so that each 
sheet of paper would represent four directory pages.  We decided to put the listings on white 
paper, and the additional content on blue paper.  For the cover, we chose a thicker stock of 
paper that was yellow for the 2005 directory, and green for the 2006 directory.  We hope to use 
a different color each year to make it easy to tell one year’s directory from another’s, for as 
many years as we can find good cover colors.  Originally we had considered a stitched binding, 
but we found that it would be prohibitively expensive, while returning little incremental value, 
so in the end we went with staples. 
 
We began to contact local printers to find someone who would print the directory for us when 
we were ready.  We obtained several bids, and eventually found a local printer to take on the 
job.  We were able to negotiate a further discount with him in return for a well-placed full-page 
ad in the directory.  For our 490 member families, we printed 600 books the first year, but only 
550 in 2006.   The first year, we found that we had lots of books leftover, so we went with the 
lower number in year 2. 
 
One interesting technical issue that we had to address was that kids age a year with each 
directory.  It would be tedious and unpleasant to update every kid’s age by hand.  So, instead, 
we put in each kid and his/her birth year.  Then, in one designated cell, we put the current year, 
and subtract to calculate the kids’ ages. 
 
We developed a rather long and complex set of MS Word conditional field definitions which 
made the listings look just the way we wanted them to.  (See Exhibit A)  In conjunction with 
that, we developed a complex Excel Spreadsheet.  As there is no practical way to include a 50 
column wide spreadsheet with this award application, we have attached a detailed description 
of the columns in the spreadsheet as Exhibit B.   
 
The first year we published the directory, the MPC Board spent a very long evening stuffing 
and labeling envelopes.  In the 2nd year, we decided that was not a good use of our time, and so 
we absorbed the extra cost, and paid the printer to prepare and mail the directories, too.  
Included in each envelope that we mailed to our congregants is a cover letter explaining what it 
is they have received, and asking for a donation in return for the value that they will receive 
from the directory.  That letter is included as Exhibit G. 
 



As an aside, when our synagogue merged with another one in early 2007, and we acquired 115 
additional families, we went back and produced a second printing of the original directory for 
those families, along with a supplementary listing that went to all 600 families.  Next year, we 
expect to print between 650 and 675 books. 
 
4. Advertising 
Next we began to solicit advertisements.  This was difficult; most of our members don’t really 
like doing that.  But we found that the merchants who we deal with ourselves were interested 
in advertising in the directory, as were synagogue members.  We received ads from local 
doctors, lawyers, banks, home improvement companies, a mohel, a bakery, and many others.  
The back page (the most expensive ad) was taken by our in-house caterer the first year, and a 
dentist (and synagogue member) in year 2.  In both cases, the back-page ad was a very 
professional looking one, that really added quality to the look of the directory. 
 
To offer added value to our advertisers, we include a listing of all advertisers near the back of 
the directory. 
 
One important issue that came up was whether or not to accept advertising from non-Kosher 
restaurants and food stores.  We decided to defer to our Rabbi and Cantor.  They indicated that 
it would be OK, and so we did.  (One synagogue member registered a complaint, but we intend 
to continue accepting those advertisements.) 
 
Exhibits E & F contain the letter and the order form that we sent to prospective advertisers.  
Although we sent out many of these letters, we had much better success with advertisers who 
we personally solicited. 
 
5. Soliciting the Congregation for Donations 
Around the same time, we wrote a letter to the congregation announcing our planned 
publication.  We invited congregants to place advertisements for their  businesses, to give us 
additional information about themselves (cell phones, kids’ names and ages, etc.), or to 
withdraw their name or some element of their information from publication.  (Despite some 
initial grousing, nobody actually took us up on that offer.)  We also used the opportunity to ask 
for donations.   
 
The division of labor on the directory was as follows: 
- One person managed content and oversaw the entire operation,  
- A second was in charge of advertising (solicitation, producing ads, etc.) 
- And a third managed our relationship with the printers.   
 
Although we need not use it, some groups may wish to assign a 4th person who is responsible 
for maintaining the list of incoming donations. Obviously it is important to keep an accurate 
list so that each year’s directory lists everyone who made a donation. 
 
Exhibit H contains the directory page where we solicit directory readers for donations. 
 
6. Ongoing Maintenance 
There is a degree of year-round ongoing maintenance.  As members join or depart the 
synagogue, move, or pass away, the listings must be adjusted accordingly.  We do check them 
against the synagogue’s official listing before the book is published, but we’ve found that it’s 
best to keep the database as accurate as possible throughout the year. 



 
We also spend time and space asking our readers for additional information about themselves 
for inclusion in future directories.  An example of the page of the directory where we ask for 
this information is included as Exhibit I. 
 
We targeted just after the High Holidays in 2005 for the release of the first directory.  We 
decided that since Rosh Hashonah was the start of a new year, and the fall is when life sort of 
returns to our Center, that made the best time to publish the directory.  We adjusted that 
slightly in year 2; we have our largest influx of new members just before the High Holidays, 
and so we try to send the directory to the printer just after Rosh Hashonah, so that members 
receive it just after Yom Kippur. 
 
IIb. Summary Information (up to 200 words): 
We produced and delivered an 80 page directory listing all of the nearly 500 families in the 
Fair Lawn Jewish Center.  Each listing contains a name, address, and phone number.  If the 
family wishes, we will also publish email addresses, phone numbers, children's names and 
ages, and synagogue committee memberships.  The directory also includes ads from more than 
30 local businesses, and listings of generally useful information for congregants.   
 
The annual publication of the directory serves many purposes for the club: 

- It provides real value to our congregants 
- It keeps the MPC’s name and logo in front of congregants all year long 
- Congregants associate the club with a useful, high-quality, attractive publication 
- It further ingrains the MPC into the daily life of the synagogue 
- It makes it easier for congregants to reach out to each other, resulting in a closer-knit 

congregation 
- It allows us to publicize our own events and functions to the entire congregation in a 

positive way.  (Since we control the content, we can include whatever we choose…) 
- It has become a significant fundraiser for the MPC, raising over $2500 in just two years 
- It provides us with one more way to solicit members and volunteers 
- It allows us to publicly thank our donors in such a way that they are inspired to donate 

again each year 
- We promote volunteerism by letting people know who is on some of our committees 

 
IIc. Press Release Body with Title (about 200 words): 
 
Men’s Club’s Synagogue Directory Promotes Community While Raising Funds 
 
In 2005, members of the Fair Lawn Jewish Center Men’s Progress Club observed that 
there hadn’t been a membership directory published in several years.  As a result, 
members who wanted to contact each other were forced to use outdated and incorrect 
information.  They saw this as an opportunity, and that summer began work on a new 
annual directory.   
 
Evan Marcus has chaired the directory since its inception.  “We are very proud to have 
created something that has added real value to our members and to our synagogue 
as a whole.  That has always been the primary mission of the Men’s Progress Club,” 
Evan said.  “Members tell me that they refer to the directory almost every day.  It has 
made it so much easier for them to reach out to each other, and to include more 



people in the events that go on around the synagogue.”  Marcus is a past president of 
the MPC, and currently serves as a member of their Board of Trustees. 
 
Since 1942, the Men’s Progress Club has promoted the social, civic, and cultural 
welfare of its members, the Fair Lawn Jewish Center, and the community at large. 
 
 
Person writing "Press Release"/"Summary Information" who should be contacted by the 
media/readers for further information (Name, Address, CSZ, Telephone, Email ):  Evan 
Marcus, c/o Fair Lawn Jewish Center, 10-10 Norma Avenue, Fair Lawn, NJ  07410.  201-796-
5040.  evan.marcus@gmail.com 
 
Contact information for Temple Bulletin for submission of "Press Release" (Bulletin 
Editor, Synagogue Name, Address, City, State Zip ): Norma Pollack, c/o Fair Lawn Jewish 
Center, 10-10 Norma Avenue, Fair Lawn, NJ  07410.  201-796-5040.  kn9hura@aol.com 
 
Contact Information for Local Newspaper for submission of "Press Release" (Newspaper 
Editor, Newspaper Name, Address, City, State Zip ):  
Frank Scandale, Vice President/Editorial, The Record, Phone: 201-646-4767, Fax: 201-646-
4749.  newsroom@northjersey.com.  150 River Street, Hackensack, NJ 07601-7172  
 
The Jewish Standard, 1086 Teaneck Road, Teaneck, NJ 07666 Attn: Beth 
 
The Shopper News, Sharon Puser - VP/Publisher, 12-38 River Road, Fair Lawn, NJ 07410-
1802 
 
 
Part III. Self Assessment of Entry 
Respond to the following self assessment questions with a maximum of 120 words for each. 
This will be used by the judges to focus on what you found significant in your effort. 
 
1. Assess program procedural completeness and achievement of program goals – 
There were two goals for the project.  One was to improve life in and around the synagogue by 
producing a genuinely useful and professional-looking directory.  The second goal was to turn 
the directory into a significant fund raiser for the Club.  It is very clear that the first goal was 
achieved; the book has become a vital part of life at our congregation.  As for the second goal, 
we raised over $1000 the first year, and over $1600 the second year.  We look to increase that 
figure significantly next year.     
 
2. Explain presentation and documentation completeness – 
We delivered, by first class mail, to every family unit in the congregation, an 80 page book 
including a 48 page listing every member of the congregation, including names, address, and 
phone number.  We also publish additional information in each listing (at the option of the 
congregant), including children's names and ages, email addresses, cell phone numbers, and 
committee memberships. Wrapped around the listing pages are an additional 32 pages of 
generally useful information, which are listed in detail in Exhibit C.  Also included are many 
pages of advertisements that allowed us to turn the directory into a significant club fund raiser.  
 
3. Achievements of program goals, publicity, marketing and advanced planning – 
We know that people use the book, and appreciate the effort that goes into its creation because 



they tell us, both verbally and with their donations.  Hardly a week goes by when someone in 
the synagogue doesn’t tell me how valuable they have found the directory to be, and how much 
they use it. 
 
We received donations from at least 74 different family units, which represented about 15% of 
all member families during 2006.  We expect to see the number and dollar value of our 
donations increase significantly in 2007 since the merger with the other synagogue earlier this 
year. 
 
Our main goals for this project were: 

- To produce a high-quality useful directory of all of our members. 
- To contribute to the growing feeling of family and camaraderie that our synagogue has 

experienced over the last few years 
- To create a new and significant fundraiser for our Club. 

 
We have achieved each of these goals.  The directory is of an extremely high-quality, and we 
are very pleased with its physical appearance and layout.  We are constantly reminded of its 
usefulness by various congregants.   
 
The second goal is a little harder to quantify, but again, if the words and actions of our 
congregants is any indicator (and we believe that there is no more valuable indicator), then the 
directory has definitely contributed in a very real and material way to the success and growth 
of our congregation. 
 
The third goal is easy to quantify.  We have raised over $2500 with the directory in its first two 
years, and we expect this amount of grow each year. 
 
4. Does the program enhance the image of the FJMC, region and/or your club? 
It most definitely enhances the image of the Club throughout our synagogue.  We are providing 
a valuable service to our members.  The book has been credited with helping draw the 
congregation together, and as we are enjoying some growth and general success, the book is 
seen as a significant part of that.   
 
5. Did you include information so other clubs can use this program –  
Yes.  We have included great detail as to how we developed the book, and the people who are 
required to manage the project.  We have also included examples of the more complex 
technical information about the directory, including spreadsheet layouts and Macro code.  We 
believe that another group could get very in developing their own directory from the 
information we have provided here. 
 
6. What is its value in club building - number of named club members participating vs. 
club size and shul size –   
Although club building is not the primary goal of this project, the directory has significantly 
enhanced our reputation around the synagogue by making us more visible to the entire 
congregation, and generating goodwill for the club.  It has also become a significant fund 
raiser.  
 
7. What is the effect on club administration – grooming of new officers for club, shul or 
region –There are some opportunities for new Board members and other interested members to 
help collect advertising, and to begin to take part in Club activities.  



 
8. Identification of source of program or practice and description of unique aspects. Most 
programs were not invented out of the blue but evolved. Help us understand where it 
came from. -   
The shul last published a membership directory about 7 or 8 years ago.  It was quite obvious 
that an update was required.  We spoke informally with people who said that they still 
regularly used the old one despite its many errors and changes in our membership.  We saw it 
as a potential fund raising opportunity for the Club, and a way that we could further enhance 
our position as "the strong shoulders" of our congregation.   
 
The original idea for doing a phone directory at all came from its appearance on a list of FJMC 
fundraising and activity ideas.  It was one that stuck with us, especially since we believed that 
we have the technical background and graphic skills required to produce a high-quality 
directory. 
 
9. Identification of this program as an adaptation of a previous Torch Award entry or 
other program. Awards will be given for implementations that are particularly effective. 
The original sources of the programs will be most pleased to know that their efforts have 
borne fruit. –   
n/a.  This program did not come from an earlier program. 
 
10. Identification of the part of the programming effort attributable to the men's club if a 
joint program with another group. -  
n/a. 



Exhibit A: Microsoft Word Code to generate listings 
Listing of conditional MS Word Code to generate directory listings.  (I had to use a 
screen capture because otherwise the code would try to execute when you open this 
Word document.) 
 

 
 



Exhibit B: The Excel Spreadsheet  
My Excel spreadsheet is 40 columns wide, so rather than try to squeeze a 
spreadsheet that wide into this space, I will describe all of the columns, with a brief 
explanation (if needed) of what each column is used for.  (Note that in my 
spreadsheet, columns after Z are AA, AB, AC, etc., rather than the AA, BB, CC as 
they appear below.) 
 

A. Member’s Last Name 
B. First Name #1 - the man of the family, if any, otherwise whoever the member 

happens to me 
C. FN1 – a calculated version of the name, where I remove second words to shorten 

the name for inclusion in the listing’s additional information (example in JJ below) 
D. First Name #2 – 2nd member of the family, generally the wife of the First Name #1 
E. FN2 – analogous to FN1 for First Name #1 
F. Street Address – It’s important to choose a style and stick with it.  We came up 

with standard abbreviations for street names (Ave Rd Terr, etc.), and universally 
leave out periods. 

G. City – self-explanatory 
H. CSZ – a lookup field that goes to a table elsewhere in the spreadsheet, and looks up 

the City, and returns the City, State, and Zip.  For example, if City is “Paterson”, CSZ 
reads “Paterson, NJ  07510.”  The one exception is for residents of Fair Lawn.  We 
just say “Fair Lawn” in this field for Fair Lawn residents to reduce clutter and 
repeated information. 

I. Home phone – self-explanatory (includes area code) 
J. More – Determines if any of the additional data fields are used; changes the layout 

of the listing for this member if there are additional fields. 
K. CBI – This field is marked for any members who joined our synagogue in the 

merger with Congregation B’Nai Israel earlier in 2007. 
L. Home Phone #2 – A handful of users asked that we include a second phone number 

in their listing, so we do. 
M. 2006-07 Donation – Keep track of how much each member donated to this year’s 

book effort 
N. 2006-07 Level – We look up the donation in a table of donation levels, and put that 

level designation here.  We list members by designation in the directory. 
O. 2005-06 Donation 
P. 2005-06 Level 
Q. 2004-05 Donation 
R. 2004-05 Level 
S. Member Since.  We like to keep track of when members joined the synagogue.  

This is the one additional field that we freely add if we can obtain the information. 
T. Kid Name #1 
U. Kid #1 Year of Birth 
V. Kid #1 – In this field, we concatenate the name with the calculated age.  If Kid 

Name #1 is “Hannah” and Year of Birth is “1993”, then this field will read: “Hannah 
(14)” 

W. Kid Name #2 
X. Kid #2 Year of Birth 
Y. Kid #2   



Z. Kid Name #3 
AA. Kid #3 Year of Birth 
BB. Kid #3  
CC. Kid Name #4 
DD. Kid #4 Year of Birth 
EE. Kid #4  
FF. Kid Name #5 
GG. Kid #5 Year of Birth 
HH. Kid #5 
II. Kids – In this column, we concatenate any and all kids into one neat list, with ages 

in parentheses, and commas inserted 
JJ. Email #1 – First Name #1’s email address.  We use the FN1 and FN2 names to 

identify whose email, cell phone, and committee members are whose within a family.  
This is done because some members use multiple names in their First Name listing 
(e.g. a married woman including her maiden name), and the listing becomes a bit 
ungainly.  For a congregant who chooses to be listed as Carol Laden Marcus, for 
example, it is better and less formal-sounding to say: “Cell Phone 1 (Carol)” than 
“Cell Phone 1 (Carol Laden).”  FN1 and FN2 would contain the shortened versions of 
the name, if any. 

KK. Email #2 – First Name #2’s email address 
LL. Cell #1 – First Name #1’s cell phone number 
MM. Cell #2 – First Name #2’s cell phone number 
NN. Committees #1 – First Name #1’s committee memberships (I include these in 

hopes of increasing overall committee participation) 
OO. Committees #2 – First Name #2’s committee memberships 
PP. Winter – If a member has a winter address and phone number, we include that here 

 



Exhibit C: Directory Table of Contents 
Below is the complete Table of Contents from the 2006-07 phone directory.  We 
include this so that you can see exactly what we included. 
 
 

Key Contact Information ..................................................... ii 

FLJC Committees & Chairpeople .......................................... iv 

FLJC Religious School Calendar ........................................... vi 

Men’s Progress Club Calendar ............................................ vii 

Message from MPC President, Jeffrey Kroll ...........................viii 

Message from Rabbi David Saltzman.................................... ix 

Message from Cantor Eric Wasser......................................... x 

Message from Executive Director June Aranoff ...................... xi 

Message from President Leonard Z. Kaufmann ..................... xii 

FLJC Executive Committee.................................................xiii 

MPC Board of Directors .....................................................xiii 

MEMBER LISTINGS ................................1 - 48 
MPC Board of Trustees, Machers and Big Machers ................. xv 

2006 - 2007 Bar/Bat Mitzvah Calendar................................xvi 

2006 - 2007 Jewish Holiday Calendar................................. xvii 

Candle Lighting Times..................................................... xviii 

2006 - 2007 Phone Directory Supporters .............................xix 

Update Your Information for Next Year’s Directory ................xxi 

Join the Men’s Progress Club............................................ xxiii 

Please Make a Donation to Support the Phone Directory .......xxv 

Advertisers’ Index ......................................................... xxvii 
 
 
 
 



Exhibit D: Listing Pages  
Following are three example page listings from the directory.  

 
 



 
 



 



Exhibit E: Advertiser Solicitation Letter 
This letter was sent to prospective local advertisers with the form in Exhibit F. 

July 10, 2006 
Dear Friend, 
 
The Men’s Progress Club of the Fair Lawn Jewish Center is about to publish the second annual phone 
directory of our congregants, and we want to offer you an inexpensive opportunity to place an ad in the 
book.  
 
The Fair Lawn Jewish Center has nearly 500 member families.  When we published the directory in 
2005, it was the first new member directory in several years.  Our congregants tell us that they refer to 
last year’s directory nearly every day.  We expect that our members will use this year’s book just as 
often. That means you have a great opportunity to get your company’s name in front of a large group of 
local residents on a regular basis…and keep it there for at least a year.   
 
And when you consider that this will be a high-quality directory, with colored paper, and a heavy 
colored cover, the cost for placing your ad is remarkably low, and the value is very high: 
 
 

 
You can choose where in the directory you wish to place your ad. If you place three or more ads, we 
will discount your total by 15%.  And as an added benefit to you, we will publish an advertisers’ index 
in the back of the directory giving you another mention in the directory for no extra charge.  
 
Please use the enclosed ad form to place your order. If you have any questions, please don’t hesitate to 
call or email Barry Schwartz at 201-796-6175 (skibaba909@verizon.net) or Evan Marcus at 201-796-
8735 (evan.marcus@gmail.com). 
 
We hope you will take this opportunity to get your name out and help a local non-profit group raise a 
little money.  Thank you for considering our offer. 
 
Sincerely, 
 

  
Evan Marcus    Barry Schwartz 
MPC Immediate Past President  Chairman, MPC Phone Directory Committee 
 

Ad size Price 
⅓ page (2” x 5”) $40 
½ page (3” x 5”) $65 
Full page (6 ⅛” x 5”) $100 
Full page inside front cover $250 
Full page inside back cover $250 
Full page back cover $350 



Exhibit F: Advertising Order Form 
This form was included in the mailing to prospective advertisers, along with the letter 
in Exhibit E. 

 
FLJC MEN’S PROGRESS CLUB  
2006-07 PHONE DIRECTORY 
ADVERTISING ORDER FORM 

 
Please complete this form, and send it, with payment and a camera-ready copy of the ad(s) you wish to run to: 

Phone Directory 
FLJC Men’s Progress Club 
10-10 Norma Avenue 
Fair Lawn, NJ  07410 

 
If you have ad artwork in electronic form, please email it to evan.marcus@gmail.com, or put it on a floppy disk 
and include it with the form and check.  If you have camera-ready artwork (or just a business card which we can 
reproduce), please include it with the check. If you have any questions, please call or email Barry Schwartz at 
201-796-6175. 
 
Please specify ad sizes and quantities below.  If you would like your ad(s) placed at or near a particular location 
within our alphabetical directory listing, please indicate that below; we will do our best to honor that request.  If 
you have other special instructions regarding your ad, please put them on the back of this page, or on a separate 
sheet of paper. 

 
Important Legal Notice:  Placing an ad in the FLJC Men’s Progress Club Phone Directory does not constitute the creation of a business 
relationship between you or your business and any FLJC member for purposes of the Do Not Call Registry.  By placing an ad, you agree not to 
contact any FLJC member, with whom you do not have a pre-existing business relationship, via telephone, email, US Mail, or any other 
means.  You also agree not to share information in the phone directory with any other party for any reason. 
 

Thank you very much for your support of the FLJC Men’s Progress Club Phone Directory. 
The deadline for advertising is 5:00PM, August 31, 2006. 

Business Name  

Contact Name  

Business Address  

Business City, State, and Zip  

Business Phone  

Authorized Signature  

Ad 
Number 

Size (1/3, 1/2, 
or full page) 

Requested Ad 
Placement Ad Cost 

1    
2    
3    
4    

Total Cost of Ads $ 
15% discount if 3 or more ads purchased  

Total enclosed (in check to “Men’s Progress Club”) $ 

Advertising Rates 
1/3 page  
(2” x 5”) $40 

1/2 page 
(3” x 5”) $65 

Full page 
(6 1/8” x 5”) $100 

Back cover $350 
Inside front 
cover $250 

Inside back 
cover $250 



Exhibit G: Phone Directory Wrapper Letter 
The following letter accompanied each directory. 

October 3, 2007 
Dear FLJC Member, 
 
Enclosed you will find the 2006-2007 edition of the Fair Lawn Jewish Center Phone Directory, 
published by the Men’s Progress Club.  The MPC is very pleased and excited to deliver this directory to 
our congregation for the second straight year. 
 
The directory reflects several changes in our Center that have taken place since last year.  Our new 
Rabbi, David Saltzman, has contributed a few words, and Cantor Eric Wasser is now our Religious 
School Director.  One change that is not reflected in this directory is our upcoming merger with 
Congregation B’nai Israel.  Those names will be added to next year’s directory. 
 
Among the extra content you’ll find on the directory’s blue pages are forms to make donations to 
support next year’s directory.  A huge part of our success comes from those donations, and we devote 
two full pages of the directory to thanking the nearly 100 FLJC members who supported our efforts 
since last year.  If you find that you and your family receive value from the directory, please generously 
support our efforts.  Our hope is for the phone directory to become a major fundraiser for the MPC over 
the next few years, perhaps replacing other fundraising events.  Your support will help make that 
happen. 
 
In a directory this large (469 member listings), despite our best efforts, mistakes are inevitable.  If we 
have made a mistake on your listing, we sincerely apologize.  Please let me know right away 
(phonedir@fljc.com), and we will send out a correction, and make sure the error is not repeated next 
year. 
 
A project as large and comprehensive as this requires the assistance of many people.  Many members of 
the MPC helped to obtain the advertisements that are critical to the success of this project, including Ira 
Lieman, Dan Paul-Heskins, Jeffrey Kroll, and Scott Pass.  Special thanks go out to MPC Members 
Bob Sokol, Howard Kessel, Alan Dubin, Joel Ringer, Stuart Herrmann, and Norman Fleischer, 
each of whom placed an ad of his own. 
 
Thanks also to Barry Schwartz, who was in charge of advertising solicitations, and to Jeffrey Kroll, 
who managed our relationship with Catalogue Publishers, the printer and distributor of the directory.  
Thanks also to June Aranoff, Eileen Schwimmer, and Gilda Winters in the FLJC office for their 
support and generous information flow.   
 
On the creative side, thanks to Dan Paul-Heskins for massaging much of the ad content, and to my 
wife Carol Marcus, who took time out from leading Sisterhood to proofread the directory’s content, 
act as my sounding board for good and bad ideas, and serve as my research assistant.   
 
We sincerely hope that you find the directory valuable and useful, and that it helps you to better connect 
with your synagogue and your fellow congregants. 
 

Thank you very much for your support, 
 
 
 

Evan Marcus 
Editor, FLJC Phone Directory 



Exhibit H: Request for Information and Donations 
This is a page from the directory, where we ask congregants for a donation to support 
our efforts. 
 

 



Exhibit I: Additional Information Form 
This page from the directory solicits congregants for additional personal information 
that we wish to include in next year’s directory. 
 

 


